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AGM Accommodation 

The 2012 AGM and Exhibition will 

be held on Friday 22nd and Satur-

day 23rd June. 

We have secured a discount for 

Guild members where the cost for 

both single and double occupancy 

rooms is £82 per night. 

For you to obtain this discount you 

must contact the Marriott directly 

and provide them with the relevant 

codes when booking: 

 

To book by telephone: 

020 7012 7602 

Discount Code:   GM1 

 

To book online: 

www.walthamabbeymarriott.co.uk   

Discount Code: GM1GM1A 

 

The Guild has reserved a certain 

number of rooms for you at this 

rate which the hotel will only hold 

until 15th May 2012.  This 

means you must book your accom-

modation well before this date. 

Any bookings made after this 

date may have to pay the full 

rate. 

If you have problems making your 

booking please contact Lisa        

immediately at  

info@guildofmasterchimneysweeps.co.uk  

 

2012 Confirmed Exhibitors: 

AMAC 

Brewer Cowls 

Codastar 

Landy Vent 

LK Saunders 

Midtec 

NFU 

Sure Fire  

 

If there are any companies you 

would like to see at the Exhibition 

please email their details to  

info@guildofmasterchimneysweeps.co.uk 

so we can approach them. 
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A letter from the Chairman 
 

Hello everyone and a 

very merry Christmas 

It has been a very busy season for 

most and many of you are probably 

pretty tired and sick of the telephone 

ringing, only to tell the customer that 

you are booked and you are sorry you 

can`t help. 

For those who have not been so busy 

it is time for reflection and maybe 

some changes to how you run your 

business.  At the very least some 

better preparation for next year 

would be prudent. Slacker times will 

be coming in the New Year like every 

year and this time should be used to 

ensure that you have enough work.  

Work on your websites (fix the typos 

you have been promising to do for 

ages) look at what the successful 

chimney sweeping companies are do-

ing and borrow the good ideas. Don’t 

be afraid to try new things the indus-

try is an old one and being compla-

cent in these downturned economic 

times is just lazy. It might be worth 

asking some of the older members if 

the idea is actually new however. 

In this letter I would like to thank all 

those involved in the running of the 

Guild including their partners. So 

thank you all. 

There have been some really big 

changes in the industry. This year one 

of the most important being the Guild 

taking the voting membership of 

ESCHFOE and now representing the 

interests of all the professional chim-

ney sweeps in the UK on a European 

level. 

I think that you all know you are very 

lucky to be chimney sweeps, it is the 

best job in the world in my opinion 

and I am sure that you all can make it 

even better.  

Once again Merry Christmas and a 

Happy new year 

 

Yours Faithfully 

 

 

Daniel Hodgson 

Guild Chairman 
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AGM and Exhibition 2012 
 

 

The dates are booked! 

Friday 22nd and Saturday 23rd June 2012 

Whether you come to see what has happened in the Guild over 

the year, to meet up and socialise with friends or to take ad-

vantage of the great offers available from the Guild’s Associate 

Members.   

This event gets better each year and is not one to be missed—

make a note of the dates now! 

If you have any thoughts on what you want to be featured at next 

year’s event just let us know. 

 In order to build on the success of this year, we have decided that 

the event will once again be held at the Waltham Abbey Marriott. 

We realise there are some members who would like to see the 

venue move around the country. We have discussed this at length 

and feel that for next year at least we need to build on the momen-

tum generated so far and that the Waltham Abbey venue will work 

well for us. We will have outgrown this venue after next year and 

would then look to moving the meeting elsewhere.  

“For me, as the sweep of our business, the AGM is definitely 
a date in the diary that is not to be missed.  The Guild AGM 
keeps me in touch and up to date with the way our industry is 
going forward”   Mark Hagon 

Awards will once 

again be up for 

grabs: 

Best Newcomer  

Best Chimney     

Horrors 

Best Van 
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MIDTEC LEADS THE WAY 

 

Midtec Products Limited produces the widest range of chimney cowls and flue termination products of any UK manufac-

turer. All products are made to the highest standards at our manufacturing base in South Wales and are distributed by 

next day delivery to most parts of the UK and Republic of Ireland. Our customers include national chains; specialist dis-

tributors, general and specialist builders’ merchants; fireplace and stove shops; chimney sweeps and gas and stove 

fitters. 

Midtec offers a complete range of chimney cowls and terminals for gas, oil or solid fuel use made in a variety of materi-

als such as aluminium or stainless steel. The range incorporates our brand of static and revolving chimney cowls; Super-

H cowls; vedettes; GC1 terminals and accessories; birdguards; flue liner terminals and a wide variety of other specialist 

cowls for the Woodburner market. All relevant products have been tested by BSRIA and/or Advantica for gas, oil or solid 

fuel use to BSEN: 1856-1 2003. 

The business was founded in 2003 when we acquired a small established cowl manufacturer that had been in business 

for over 30 years. Since then Midtec has introduced a series of innovative products to broaden its range. All Midtec 

products are competitively priced and backed up by a full money back guarantee if they do not solve the problem that 

they have been bought to solve. 

Midtec offers customers cash and carry facilities from its base in Ammanford, South Wales and from its South East mar-

keting base in Eastbourne, East Sussex to compliment its nationwide next day delivery service. 

Specialists in the Woodburner Market 

Midtec are the leading specialist manufacturers in the Woodburner market and in addition to our own range of flue liner 

cowls and MF Adapters, we are able to offer our own range of CE marked class 1 flue liner; vitreous pipe and twin wall 

rigid insulated flue systems. 

 

Give us a chance next time that you are making a purchase. 

  
 

 

Midtec Chimterm Hi-Top Bonnet Cowl Hi-Top Eco Cowl Jackdaw Guards 

Examples of our many products 
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Guild Member Profile  

No. 13 Andy Pattullo 
How long have you been sweep-

ing chimneys and how did you get 

started?  

I’ve been at it for some18 months now. I 

decided to become a sweep after failing 

to find a sweep local to me that didn’t 

have a bad reputation. But I thought, if 

I’m going to do it, I’m going to do it right 

and I want proper training. I did look at 

the NACS training but thought that the 

Guild offered a superior training course 

with a long term commitment to its mem-

bers. I think I made the right choice. My 

thanks to those who freely gave their 

knowledge to me, Dave, Lawson, Simon 

and Daniel.  

 

What first attracted you to the 

business? 

I wasn’t automatically attracted to the 

business but as I was made redundant I 

decided that it was time to be my own 

boss and take charge of my life. My 

brother had his own sweeping business 

many years ago in London so that got 

me thinking about a niche in the market 

after hearing about the poor standard of 

local chimney sweeps.  

 

Is sweeping your full time busi-

ness?  If not, what else do you 

do? 

Yes it is and business is good.  

Do you work alone?  If not who 

helps you and how? 

I do work alone but sometimes an extra 

pair of hands would be useful when the 

job is a long way from the van! 

 

What did you do prior to chimney 

sweeping? 

I was, prior to being made redundant, an 

engineer making equipment for railway 

maintenance. I have had a varied work-

ing life as I started out working on a farm 

but left there to become a Fireman in 

Edinburgh. After 17 years working there 

(enough of blood and guts and chimney 

fires) I had the chance to work in the 

movie industry as a stunt man working 

with horses. The biggest film that I 

worked on was Braveheart but worked 

on all sorts of Film, TV, and commer-

cials. After about 12 years in that busi-

ness Foot and Mouth appeared and 

stopped all animal movements for a long 

period so that was when I went to help a 

friend with his engineering company.     

 

What do you find most frustrating 

about the industry? 

The poor standard of many chimney 

sweeps, and I use that term very loose-

ly! 

The lack of knowledge in the general 

public regarding the risks associated  

“I thought, if 

I’m going to 

do it, I’m     

going to do it 

right and I 

want proper 

training.” 
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Guild Member Profile  

No. 13 Continued….. 
with having a solid fuel fire or appliance 

in their house. Most people seem to be 

aware that gas and oil appliances need 

a registered fitter to work on them yet 

assume that it is perfectly fine for a 

DIYer to install and service solid fuel 

without checking out even the minimum 

requirements prior to installation. We 

need to keep educating the public about 

what they can and cannot do on any 

type of heating installation. Fortunately I 

can use my experiences gained as a 

Fireman by explaining that I have seen 

houses gutted or burned to the ground 

through a “simple” chimney fire or cow-

boy installations.   

 

What do you like most about be-

ing a chimney sweep? 

Many things, the surprise from custom-

ers about my standards of work and 

cleanliness compared to that of their 

previous sweeps. Meeting lots of inter-

esting people in some fascinating hous-

es, I always make time to get to know 

my customers usually over a cup of tea. 

Travelling around the area and going 

into places I would never normally get 

into. Leaving my customers happy with 

the risk of a chimney fire removed and 

their understanding about the risk of CO 

poisoning increased. Customers recom-

mending my services to family and 

friends, I like that. Being my own boss. 

 

What do you like least? 

My boss. No, seriously, I cringe when I 

see some shoddy work that has been 

done by so called solid fuel installers or 

the “I can do that” DIY installation. I don’t 

enjoy having to explain to my customer 

of the potential risks that they and their 

families have been put in. Builders who 

fit ventilation only cowls on live chim-

neys. People who treat a multi fuel 

stoves like a gas fire and close the air 

vents to reduce the heat until the inside 

looks as if it has been sprayed with bitu-

men. 

 

What do you like to do when you 

are not working? 

I enjoy messing in the garden and some 

DIY, walking through the Forest of Dean 

whilst avoiding the wild boar! Messing 

with friends and their horses in the for-

est. 

 

How long have you been involved 

with the Guild and why did you 

join? 

It will be 2 years since I applied to go on 

the Guild training course. As I said earli-

er I checked other sweep training cours-

es and the Guild seemed by far the best. 

After talking to Dave on the phone I was 

totally convinced it was the way to go, 

thanks Dave, you were so right.  

“I checked other 

sweep training 

courses and the 

Guild seemed 

by far the best. 

After talking to 

Dave on the 

phone I was   

totally          

convinced it 

was the way to 

go, thanks 

Dave, you were 

so right. “ 
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Guild Member Profile  

No. 13 Continued….. 
The Guild gave me quality training, and 

back-up, and the confidence to get my 

business going and make a good living. 

 

What is your most memorable 

sweeping experience? 

 

There are a couple of memories. My first 

job after qualifying was for a lady whose 

husband had just started his own plumb-

ing business. She knew I was just start-

ing out and told me that when her hus-

band went out on his first job, to change 

a tap washer, he was petrified so she 

said “I was to relax and do what I had 

been taught”. When I finished she paid 

me more than I asked and praised my 

work telling me never to under value my 

services. Good advice because I in-

creased my rates and have never looked 

back. 

 The other was when I was asked to 

sweep 9 chimneys in a 14
th
 Century 

Manor House and every chimney had a 

birds nest from hearth to pot. A hard 4 

days’ work but nicely rewarded. 

 

 

 

 

 

 

How do you view the future of 

chimney sweeping and what do 

you think the role of chimney 

sweeps should be in the future? 

 

I see the future as bright due to the re-

surgence of solid fuel as a main source 

of heating the home and also that new 

houses are again being built with a 

chimney. I would like to see the role of 

certified chimney sweeps that are mem-

bers of an association or Guild being 

actively promoted as the only sweeps 

approved to service solid fuel installa-

tions and therefore remove the “part-

time” sweeps who don’t care about the 

quality of their work or the safety of the 

customer. 

 

If you have any particular sweep-

ing story or anecdote you’d like to 

share, then write it here.   

 

I don’t have any particular story but 

would recommend having time to speak 

to the customer and, if you do, it can be 

quiet surprising who you are talking to 

and what you may learn. 

“ [I] would 

recommend 

having time to 

speak to the 

customer 

and, if you do, 

it can be quiet 

surprising 

who you are 

talking to and 

what you may 

learn.” 
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Odd bits 

Newsletter Archive 

 

The newsletter archive has been up-

loaded to the members section of the 

website. It currently contains all edi-

tions published since I took on the 

editing in March 2008. You may find 

them an interesting read when you 

have time. The look of the newsletter 

has certainly changed during this rel-

atively short time and is now distribut-

ed well beyond the Guild member-

ship.  

One thing has not changed however. 

In the first edition I made a request 

for contributions from the members 

realising that I was unlikely to be in-

undated. This has proved to be spot 

on and although the Guild has trebled 

in size since then I still receive almost 

nothing. Some of you must have 

some views you want to air or per-

haps information you think other 

members may find interesting. I’d 

particularly like some “Letters to the 

Editor”. Thanks to all of you who have 

contributed so far. 

 

Prior to March 2008 there were Guild 

newsletters. They were produced on 

computer and then printed and post-

ed. Dave Wooffindin has the electron-

ic copies on his old steam driven 486 

machine. When time allows we will 

retrieve them and add them to the 

current archive. Then you’ll really be 

able to see how much things have 

changed.  

Please send any contribution to            

Lawson@camsweep.co.uk.   

 

Public Relations and           

Marketing 

We are currently planning some Guild 

PR and marketing activity for the next 

18 months. If you have any ideas you 

would like us to consider then we’d 

be very pleased to hear them. We 

have a good budget and are looking 

for initiatives which will bring more 

work to members and raise the profile 

of the Guild at the same time.  

 

Any idea will have to operate on a 

national level. In the first instance 

please send any ideas to                            

Lawson@camsweep.co.uk or phone 

to discuss. Thanks in advance. Law-

son 

 

 

 

 

mailto:Lawson@camsweep.co.uk
mailto:Lawson@camsweep.co.uk
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Missed Opportunities of the 

Small Business Landscape 

No matter what industry you work 

within, there are a number of opportu-

nities that companies seem to be 

missing out on, time and time again.   

So, in this context, what do we mean 

by an opportunity? It’s any chance to 

build and maintain a meaningful rela-

tionship with customers. 

Relationships are built on a founda-

tion of communication and trust and 

from these, opportunities arise.  Op-

portunities vary from company to 

company but there are a few basics 

which will be relevant to the majority.   

The key is to identify all customer 

contact points and evaluate their ef-

fectiveness for improving your rela-

tionship with your customers.   

The following contact points, when 

utilised, can make you stand out from 

your competitors and help build that 

oh so important relationship. 

 Complaints 

 Staff 

 Correspondence 

 Website 

 Social Media 

 Promotional Material 

 Current Customers 

 Review Sites 

 Transport 

 

These are very general categories 

which enable you to communicate, 

one way or another, with your cus-

tomers that when you investigate fur-

ther, specific opportunities will be-

come apparent. 

But be aware; look at it from your 

customer’s point of view.  To build 

a successful relationship you need 

to put their wants in front of your 

own. 

There are two main ‘reasons’ that I 

hear as way of explaining why those 

opportunities remain missed: 

I don’t have the time 

I don’t have the money 

 

Time is tricky.  However, surely a 

company must have a development 

plan of some sort to get new custom-

ers through the door?  If not a plan, 

then at least a wish?  And that’s 

where time should be allocated for 

looking into available opportunities.  

Even if only an hour a week is man-

ageable, it will pay off in the long run. 

An opportunity doesn’t have to be 

one that requires taking out a second 

mortgage.  In fact, the definition of an 

opportunity is ‘a set of circumstances 

that make it possible to do something’ 

i.e. opportunities are created  

Lisa Wight 

LK Saunders 

Follow me on twitter 

@lkwight 

www.lksaunders.co.uk 
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Missed Opportunities of the 

Small Business Landscape 

off of the back of the work that is be-

ing carried out.  Therefore the crea-

tion of the opportunity shouldn’t re-

quire any additional finances and 

taking advantage of them can be 

achieved successfully on a minimal 

budget. 

It doesn’t require a big budget to 

take advantage of opportunities; 

it’s all about maximising current 

efforts 

I like to think of it as a hot air balloon 

ride; at the beginning of the ride, a 

certain amount of hot air is intro-

duced to the balloon to get it up into 

the air.  From then on it requires the 

opportunity of steering, the weather 

and heating the air for the balloon to 

be directed along the desired path.  If 

those opportunities are not taken ad-

vantage of, the balloon will veer off 

course.  Which is just the same in 

business; some factors and opportu-

nities are within control and some 

are not but all should be accounted 

for and utilised.  

So where to start? 

Try by answering the following ques-

tions as fully and honestly as you 

can. 

 

Lisa Wight 

LK Saunders 

Follow me on twitter 

@lkwight 

www.lksaunders.co.uk 
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Missed Opportunities of the 

Small Business Landscape 

What services/products is your com-

pany providing? 

How is your company providing it?  

To whom is your company providing it 

to? 

How is your company communicating 

and to whom? 

What are competitors offering? 

Are there any companies in your in-

dustry that offer additional services 

that your customer would be interest-

ed in? 

Now answer the following ques-

tions: 

What do your customers really want? 

Why should your customers choose 

your company over your competitors? 

How are you making your company 

stand out from your competitors? 

How easy are you to find for your cus-

tomers? 

How easy are you making it to com-

municate with your customers? 

Are you targeting the correct people? 

How can you improve your service 

process for your customers? 

What complaints do you or your com-

petitors receive? 

What methods do you use to com-

municate? 

You have to be honest and unbiased 

with the answers.  By comparing both 

sets of answers you will be able to 

establish the opportunities that are 

available to you. 

The aim is to make the point of 

contacts stand out from the com-

petitor’s; doing it differently can 

pay off so you shouldn’t be scared 

to. 

Once an opportunity has been identi-

fied it should be executed with the 

customer in mind.  Do they really 

want to hear, see or read this?  Why 

does it matter to them?  If it doesn’t 

then don’t do it.  Customers bombard-

ed with irrelevant information will not 

stick around for long. 

The majority of opportunities 

you identify shouldn’t be to sell 

your product or service.   

Sometimes it may be appropriate to 

let the customer know of a deal or 

new product launch.  However, re-

member to keep the customer in 

mind, keep it relevant and with every 

opportunity think ‘how can I utilise this 

to improve the service my customer 

receives and the relationship we 

have’. 

Lisa Wight 

LK Saunders 

Follow me on twitter 

@lkwight 

www.lksaunders.co.uk 
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Odd bits 

Bogus Sweeps 

We are receiving a number of re-

ports that chimney sweeps through-
out the country are advertising them-
selves as a member of our Guild  
when they do not. 

While it is flattering that these individ-
uals have recognised the benefits of 
membership of our organisation, it is 
unacceptable for them to falsely as-
sociate themselves with us.   

Each and every one of our members 
work very hard to achieve a standard 
of high quality service and technical 
knowledge to earn their membership.   

We have adopted a zero tolerance 
approach to individuals who misrep-
resent themselves as having anything 
to do with the Guild.  So far all these 
individuals have removed branding 
etc… and some may even join us.  If, 
however, the usual methods of per-
suasion fail we will proceed down the 
legal route on every occasion. 

We need your help to protect our rep-
utation and organisation from bogus 
members.  Keep an eye out in your 
area and particularly on the web.  Re-
member all logos are trademarked. 

If you see someone advertising and 
you are unsure  of their membership 
first check the Guild website.  If you 
are still suspicious then please send 
all details into  

info@guildofmasterchimneysweeps.co.uk  

To combat this we need you! 

 

 

Refresher Course dates 

This year 2011 has seen more new 
members join and from such a di-
verse background, all bringing their 
own expertise. 

The Sure Fire centre of excellence is 
installing more flues and appliances 
and making the centre more like a 
home environment with regard to 
training chimney sweeps: proper 
room settings, “soot” in flues and bird 
nests. 

For those who have never attended 
the centre, the 4 day course is a real 
boost to your knowledge (please see 
Martin Tradewell’s report on his re-
fresher course). 

The Guild CCTV camera has started 
to come into its own and is now being 
hired out to qualified  members. 

Next year’s New Member Training 
Courses have been booked and we 
are able to take a maximum of 3 ex-
isting members per course for the 
refresher course. 

Please book early to avoid disap-
pointment: 

6th-9th February 

16th-19th April 

25th-28th June 

20th-23rd August 

8th-11th October 

To book your place please contact 
David Wooffindin on 01226 242357  

David Wooffindin 

Training Director 
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Odd bits 

Jetmaster Request 

 

We are looking for a second hand 
Jetmaster with a removable throat / 
baffle plate for use during training at 
the Sure Fire center. Perhaps you will 
recall the first time you came across 
a Jetmaster and wondered how to go 
about sweeping the chimney. I was 
lucky and had someone to show me 
and it would be very nice to have one 
at Sure Fire for new trainees to famil-
iarise themselves with. It will also re-
duce the number of phone calls I get 
asking how to get the throat plate / 
baffle out, and more importantly, put 
it back.  

If you can help please contact me in 
the first instance either on 01954 
253315 or                                      
Lawson@camsweep.co.uk.   

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Want this as your 

registration plate? 

 

 

 

 
Well then, you’re in luck! 

The Guild has been contacted by the 
person who is looking to sell the reg-
istration plate ‘H8 SUT’. 

If you’re interested please contact 
Alison Owen at                                  
chezandali@hotmail.com  

 

 

Need to order some   
certificates? 

We have recently changed the pro-
cess in which you can order certifi-
cates. 

When ordering certificates you need 
to speak directly with Lisa who you 
can contact by emailing your certifi-
cate order to 

info@guildofmasterchimneysweeps.co.uk 

 

 

 

H8 SUT 

mailto:Lawson@camsweep.co.uk
mailto:info@guildofmasterchimneysweeps.co.uk
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Chimney Horrors 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 
 

 

 

I was asked to arrange for the sweeping the chimney of a gas fire. I ar-
ranged for a gas fitter to remove the fire. The homeowner had been in the 
house for approx 9 years, and the gas fire was already in the house when 
they bought the house. 

 

I asked the homeowner if they had been having any problems. He said 
that he and his wife had been getting headaches and felt sleepy when the 
fire was on. 

Tony Pay 

The Black Horse 

Chimney Sweep 
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Chimney Horrors 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 
 

 

 

Pictures 1 & 2 shows that we found the rear vent of the fire had a modified 
“Persil” tin glued to the rear of the gas fire. A flue pipe was resting on a 
small piece of wire mesh in the cut out. The flue pipe was not sealed. The 
“Persil” tin was full of nest material. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

The gas liner was pushed into the top of the flue pipe with no joint. The 
liner length was approx 18 inches long, and was there purely for show. 

 

When I came to sweep the chimney, it was blocked with a jackdaw nest as 
no cowl was fitted.  Needles to say, the fire was condemed.  The colour in 
the homeowners face visably drained when he saw the rear of the fire & 
the birds nest. 

Tony Pay 

The Black Horse 

Chimney Sweep 
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Events Diary 

 

Mo Tue We Thu Fri Sat Sun 

   1 2 3 4 

5 6 7 8 9 10 11 

12 13 14 15 16 17 18 

19 20 21 22 23 24 25 

26 27 28 29 30 31  

December 2011 
5th December 

Board Meeting 

 

12th-14th December 

H003 training course 

 

 

 

 

Mo Tue We Thu Fri Sat Sun 

      1 

2 3 4 5 6 7 8 

9 10 11 12 13 14 15 

16 17 18 19 20 21 22 

23 24 25 26 27 28 29 

30 31      

January 2012 
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Events Diary 

AGM accommodation deadline 

15th May 

Hearth and Home Exhibition 2012 

10th-12th June  

AGM and Exhibition 2012 

22nd—23rd June 

 

Board Meetings 

13th February 

If any member has an item they wish raised at a board meeting, please con-

tact a Board member or email info@guildofmasterchimneysweeps.co.uk 

1st February 

Guild Newsletter 

6th-9th February 

New Sweep Training Course 

10th February 

Working at Heights course 

13th February 

Board Meeting 

Dates for your diary 

Mo Tue We Thu Fri Sat Sun 

  1 2 3 4 5 

6 7 8 9 10 11 12 

13 14 15 16 17 18 19 

20 21 22 23 24 25 26 

27 28 29     

February 2012 


